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Not Every Lead is the Same.




LMS

Know Your Buyers

Not just a “PDF download” of a white paper

Truly measure engagement, capture
downstream interest, and get a
higher-quality, differentiable, and
more valuable “lead”
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About Texterity

Industry leader in providing digital publication solutions

m Experts on extending publisher brands in an evolving
digital world

= Full ability to integrate rich assets — including video, flash
presentations, podcasts — into any publication

m Over 850 publications including magazines and white
papers (most trade and BPA audited magazines)

m Understands the unique challenges faced by publishers
m Strong reputation for innovation and client service
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Q. Please rate how important each of the following is to your company-wide marketing activities during the

2008 calendar year: (using a scale of 1-5, with 1 = 'not important' and 5 = 'very important’)

Lead Generation

Brand Awareness

Online and Interactive Marketing

Alignment with Sales

MPM/ROI

Customer Knowledge

Channel/Partner Marketing

3.0 3.5 4.0
Priority (1=low; 5=high)

Source: IDC's CMO Tech Marketing Barometer, 2008. (n=41)
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BlsinEss

Information
.em:lla.
frade shows Increased
Conferences Company
Custom Marketing/Lead Generation Value
Trexde Magozines

Strong print properties create the foundation
of brands, content, databases, relationships
and domain sxpertise of the organization

Source: Tom Kemp, Oakstreet Media, LLC
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Moving up the Value Pyramid

m Print Publications — the “platform” for increased
value-added offerings

m Higher Value Offerings — lead generation
combined with your e-media offerings is the
“biggest bang for the buck”

m Integrated Programs — take highly engaged
digital edition readers directly to white papers
with all lead gen data already “pre-filled”!
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A “New Generation” of Lead Gen

m \White Papers and similar “assets” are
highly valued — $35-$100 per lead versus
pennies per “impression” (website)

m “PDF Download” white papers leave
much to be desired — no tracking, no
reporting, no abllity to see sharing — and
no video or rich media integration.
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m Landing and “Library” Pages

m White Papers
~1 with Video integration
~1 with Survey integration

m Advertiser Control Panel
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Publishers Benefits:

Using a “Lead Management System” approach can provide:

Brand Support: Leverages your brand and audience
More leads: “Send to a friend” =» new registrations
Rich Media: Video, flash, surveys = “in context” use

Measured engagement: pages read, time spent
reading, sharing =» differentially valued leads

m Search engine marketing: All pages “seen” by Google
and other search engines =» publisher control

m Advertiser Empowerment: Control panel to upload and
purchase new leads =» increased revenue
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Reader Benefits:

m Access from any browser and iPhone or iPod touch
m Powerful search using “full text” or keyword

m Access to content via “google” and other search engines
using full text search of entire documents

m Single sign-on: once logged Iin, a reader can access
other documents without filling in a registration form

m Digital edition readers are “already registered”

= Document ranking (“1 star” to “5 star”) and the ability to
view and sort by posted “scores”

> Texterity LMS




Advertiser Benefits

m Valuable Leads that are differentiated!

m The ablility to upload new assets at any time with
“lead lImits” set

m Full control over custom questions and
responses

m Video, rich media, and survey integration

m Tracking & reporting real time view, download or
emailed reports & leads
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Library System:

m Library portal dynamically updated based
on new documents and sponsorships

View by Company, Topic, and Rating
Full Text Search of entire library
Sponsorship positions

m Branded Registration (and Login) Form
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ORACLE’

WHITEBAPERS

ORACLE

FILTER BY:
PARTNER

Mokia

Oracle

Original Software
Quest Software
Syncsort

Wettro

TOPIC

Deployrment
Business Intelligence

General Business
Grid

Integration

Middleware

Other

Wireless
RATING

At least 4 stars

At least 3 stars

At least 2 stars

At least 1 stars
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FIND WHITEPAPERS

Embarcadero Technologies

application Development and

Database Management

Hardware/Storage/Infrastructure

search whitepapers

& description O full text

Oracle Database 11g Partitioning
Presented by Oracle

Oracle Partitioning, an option of Oracle Database 11g
Enterprise Edition, enhances the manageability,
performance, and availability of 2 wide variety of

= Partitioning allows tables, indexes, and
Zarganized tables to be subdivided inte smaller
Zces, enabling these database objects to be
managed and accessed at a finer lavel of granularity.
Since It is entirely transparant in SQL staterments,
partitioning can be applied to any application. fram
GLTP to Data Warshousing,

*

I Oracle Database 11g Partitioning
Acing ASM

Oracle Database 11g Advanced
Compression

Wait-Time Analysis Method-New Bes
Practice for Performance Management

Showing Results 1-24 of 24 Sort by: Publish Date Rating Title
Mitigate Business Intelligence Project Risks with Rule-Based Audits and
Proofs-of-Concept

Presented by Syncsort

Publizhed: 2007-11-20

would you like to lower the amount of praject risk in your next Business Intelligence
warehouse-centric project? Success equals explicit., (more)

dkdh v 19 views

Waeb 2.0 for the Enterprise: Setting the Foundation for Success

Prasented by Oracle

Publizhed: 2007-11-08

Read this white paper ta learn how combining Web 2.0 services and sacial netvarks alang
with enterprize applications, users can take... (move)

Kk kIh 51 views

Oracle Database 11g Total Recall

Presented by Oracle

Publizhed: 2007-11-02

Organizations need an efficient mechanism to retain data for longer that doesn?t involve
spplicstion rewrites, 3rd party or handerafied softusre solutions,... (more)

hkkkk &7 uviews

and

Oracle Database 11g Advanced Compression

Presented by Oracdle

Published: 2007-11-02

Learn how Advanced Compression in Oracle Database 11g not only reduces disk space

requirernents for all types of data, it also... (more,
44 vigws

Oracle Database 11g Application Testing
Presented by Oracle
Published: z007-11-02
Learn how Oracle Resl Applicstion Testing offers an extramely cost-effective and easy-to-
use solution that enables you to full access outcome of.,, (mors)

20 views




ORACLE’
WHITEPAPERS

Register for OraclewhitePapers.com here, Required fields are indicated
Already a user? Login here.

First Name * I

Last Mame

"
Email * I

Job Tite *

Company *

Address Line 1 *

Address Line

2|
ﬁw*l
"

State /Province

Country * | irjted States v

ORACLE

WHITEPAPERS

Sign In

Enter your Oracle Whitepapers or Oracle Magazine email

address:

Register

To access all of the Oracle Whitepapers, all youneedis a

single FREE uger aceount.

Lagin

Ouestions or concerns? Please send mail to digital support.

Register today!

Postal Code *

Phone * I

Job Function * | __ oot one --

Industry * | cofectone --

Company Size * | __ oot One

On what day of the
month were you

borm? * l:l

i@ Copyright 2007, Oracle | Privacy Policy | Trouble Downloading?

comprehensive

specifications, T
Syncsort illustrat]
Rule-Based Audi
of-Concept (PO
production scale
and platform cag

L. 2.8,
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Walkoma Mike, plasss tka 8 momant to snrwar the following quartans bafors procesding.

Bu you have funds allocatbed o purdhase an ETL tool fur: (mauired)

an puisting application b

Are you using o considering using:
Tranuivad)

O infarmatica

O other 171 toal

O Datastage

ey Concerns in deploying this application:
traauicad)
O rinimize hardware pecaurcas nesded
O minimize elapsed time
' tamplete operations in o specified time window

' even as data valumes grow

(]

Hitigate Business tatolligenie
Project Rigks with Rule-Dased
Audits and Proofs-of-Cancept

project? Surcens wgu it
conmdaration of ik by danrdy
il

dfiienyg souria d

Syncaart iy t
Auls Dated Audits (RRa]
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Leveraging Information Op

Leveraging
Information

Help business leverage the
power of their information
assets. Itimproves efficiency,
manageability, performance,
and cost effectiveness of the
information infrastructure, while
improving information secunty,
access, quality, and insight

Infarm

——

IEM

FROM THE EDITORS OF

Managing Information for a Purpose

There's a lot of dsta out there, but using it wisely is a challenge. In this
Execttive Briefing, we look st the theory and practice of data-driven
decision making. We hear from experts and examine successful
implementstions of information mansgement technologies.

CLICK TO DOWHLOAD
SOURCE: COMPUTERWORLD

Business Intelligence

Business Inteligence has moved beyond mere data mining to become &
central way to identify hot sellers, cut costs, and discover new business.
Mew concepts such as BPM and CPM are pushing the envelope even
further, and IT is playing a more central role in steering business than
ever before.

Includes:

+ The Age of Real-Time Inteligence

+ CPh: The Right Informstion, Right Mowy
+ BPM: The Click-and-Drag Enterprise

+ Trickle-Dowyvn Business Inteligence

+ Seeing the Future with BI

CLICK TO DOWHLOAD
SOURCE: INFOWORLD

IT for IT




Brought to

Managing the Customer
Experience e-book -~--ca wily

Diownload this e-book from Telephony Custorm Publishing for - Fill out the registration farm and you will have immediate access to this E-
insights into how to best serve your customers and how Boak.

service providers can successfully manage the customer
cHperience

*ndicates & reguired fisld

Contact Information

E-book topics include: “First Mame Ml *Last Mame

= All's Well for Alltel: This is a company with little churmn | |
and a growing custormer base — learn how they do it Aab Title

Analyst Insight: Read these interviews with Peter

hotlishaw of 085 Ohserver and Jessica Figueras of

ovurm and find out what they have to say about the “E-mail Address "Company Mame
customer experience | |
= Cell C Self-Service: South African service provider, Cell *Address 1 Address 2
C, provides insights into their custamer self-service | |
tools and custormer monitaring ity *Country
* And much mare! | Lnited States v
*State ‘Postal Code
- Please Selact - ol

*Buzines= Phone

Questionnaire
*The category that best matches your company is:

Pleaze Select w
*ore you planning to deploy any spplications using Java, J2EE, Met, or Wik
=ervices?

Please Select

For more information, plesse review QUr privacy policy.

Submit |
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The Revenue Opportunity

m Powerful revenue stream — builds on existing
subscriber records and digital editions

m Creates value for advertisers by identifying and
scoring prospects by level of engagement

m Advertisers and publisher sales teams can
upload new documents, obtain leads and
metrics at any time

m Appropriate for white papers, catalogs, user
guides, case studies and product documentation
with full video and rich media integration
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“Texterity has been a powerful partner in the development of OracleWhite-
Papers.com. Their ability to combine industry-leading digital publishing solutions
with LMS has resulted in a system that is positioned to readily grow with our
customers needs and expectations.”

— Shaun Mehr, Program Manager, OracleWhitePapers.com

“Texterity’s ability to integrate their solution with our reporting systems has
provided tremendous value to our customers.”

— Charles Lee, VP Business Development, IDG Corporate Sales

“Texterity’s lead generation e-book program has performed phenomenally for us.
We’'ve used it for many high-profile clients.”

— Stephanie Campana, Director of Advertising Services, Penton Media
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Contact:

Cimarron Buser at Texterity
cimarron@texterity.com
+1.508.804.3062
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